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=T Over 160 organizations,

| companies and influencers
worked together in 2018. It b

resulted in over 200+ articles, 10+

TV-interviews, 65000

| engagements on social media &

| over 25 million exposures of

M ‘ #whitemonday. This year we're

4 going international. Join us >
whitemonday.info
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Do | really need thise

Does it have to be new?
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Strive for reflection
- rather than perfection



